
2021/2022 New Jersey Employees Charitable Campaign

Simple Giving in a Complicated Time



Fast Facts – What is the NJECC?
Established by the NJ State Legislature in 1985
Comprised of charitable organizations that apply to participate in the 

NJECC
Only approved charitable payroll deduction solicitation of state and local 

public employees.
NOT A UNITED WAY CAMPAIGN
No state money used to run the campaign 
Nearly $50 million raised for charities serving NJ residents since 1985



Campaign Objectives

Raise Awareness
Make the Ask
Increase Participation
Increase Engagement



The Employee Coordinator 
is Responsible for:

• Planning the Campaign
• Sharing Information
• Liaison to the NJECC Campaign Manager



Steps to a 
Successful Campaign



Important First Steps
Plan the details
Digital communications carry no germs!
Don’t do it alone, recruit a powerful team
Plan for a ‘campaign window’

Engage Cabinet Leadership
Make it Fun – Utilize the Virtual Toolkit
Communicate Across Multiple Channels
Facebook
Instagram
Twitter
Email Signature
E-cards



Throughout the Campaign
Lead by example

 Be the first to make your pledge

Promote and Educate

Create Awareness

Motivate Employees
 Use cause weeks to connect their donations with meaningful impact
 Include success stories in your emails

Track Results
 Customizable PDF Goal Chart
 Share campaign results using #NewJerseyGives

• Cause Calendar
• Online Giving Days
• Virtual Fundraising 

Challenges
• Campaign Toolkit
• Social Media Toolkit

• Competition
• Campaign posters & 

flyers
• In-person or Virtual 

Lunch & Learns

• Invite Charity 
Representatives to 
Speak on Your 
Weekly Zoom Call or 
In-person Charity Fair

• Endorsement letters/emails from top 
management

• E-Cards

• Employee newsletters & emails
• Customizable PDF campaign flyers
• Kick-off and cause week videos



Wrapping up the Campaign

• Celebrate your successes
• Say “Thank You” often
• Collect pledge forms and send to Campaign 

Manager with a Coordinator Report Form



REPORT  YOUR  RESULTS

• Make a final request via email for all employees to visit the online 
pledge site and make a contribution.

• Report as soon as possible
• Ensure the pledge forms and report form(s) are filled out 

completely, signed and that the math is accurate.
• Report the final campaign total to the entire organization.

IMPORTANT:  Please complete a Campaign Coordinator Report Form 
each/every time you submit paper pledge forms and checks for processing. 



SAY “THANK YOU”!
The most important 

“Best Practice” of all….

Send a personal thank you to your 
campaign team and organization.
Have your agency or department head 

send an organization-wide thank you.
Generosity should be rewarded with 

sincere gratitude



Campaign Volunteer 
Tool Kit



Campaign Resources – Volunteer Toolkit
NJECC.net



Charity Code Book, Donor Education 
Materials, Promotional Toolkit, Forms, & 

Coordinator Resources



2021 Paper 
Pledge 
Form 

Your NJECC Pledge Form 
is 3-Parts:
• 1st page = payroll copy
• 2nd page = NJECC 

coordinator copy
• 3rd page = donor copy 

(for tax purposes)



2021
Report
Form

Complete and send weekly with all 
collected paper pledge forms & 

payments.



Campaign Volunteer Tool KitA Look at What’s 
Included in the 

Promotional Toolkit



Events Calendar Overview

September November December

Bitesize Messages (for employee portal, social media, etc.)  – Sep - Dec

September 
Cause 

Weeks:
• Animal Welfare
• Disaster Relief
• Environmental 

Protection

2021 NJECC runs Sep 14, 2021 – Dec 31, 2021

October

October 
Cause 

Weeks:
• Women & Girls
• Arts & Culture
• Mental Health
• Health & Research

November 
Cause Weeks:

• Education & Training
• Veterans & Military
• Housing & Shelter
• Hunger
• Special Needs & 

Disabilities

December 
Cause 

Weeks:
• Human/Civil Rights 

& Protection from 
Abuse

• Charity Federations
• Campaign Wrap-up

#GivingTuesday
(Nov 30)

NOTE: While the schedule below includes a timeline of when we will be highlighting specific cause weeks, you 
are welcome to pick and choose when your team wants to promote each cause to your employees. For example, 
you may want to promote “Hunger” in September rather than November – that is completely fine. Our goal is to 
make it easy for you to encourage participation by engaging donors around the causes they care about. 

NJECC Opens!
(Sep 14)



Launch and Reminder Materials
Kickoff Video and 
Email Signatures

Posters and 
Editable Flyers

Ecards and Social 
Media Messages



Holiday and Seasonal Themed Messages



Cause Week Materials
Each of the 14 cause weeks comes with a special landing page on the donation portal 
featuring charities associated with that cause, along with an editable event flyer, social 
media messages, cause graphics, an ecard, and video to promote the cause.



Online Giving Days
Use 24-hour Fundraising Challenges to Celebrate and Encourage Participation. 

Align challenges and giving days with our 2021 NJECC Cause of the Week Calendar and 
national movements or social media hashtags to drive action, while building 

community.
Examples:

• #GivingTuesday
• #Movember

• #GiveForGood
• #Thebigpayback
• #Togetherwegive

• #MotivationMonday
• #BetterTogether
• #(Agency)Gives



Online Giving Portal:
www.charities.org/NJECC



Weekly Virtual Charity Fairs
Each week’s virtual charity fair will feature a specific cause

• After you click the “Featured Cause” button, 
it will open a page with links to all of the 
featured causes. 

• Employees can click on each featured cause 
to learn more about it and to see a list of all 
NJECC charities that address that cause. 



Online Giving Portal:
www.charities.org/NJECC

NOTES:
• Same process as last year
• Employees can login with 

their username and 
password from last year if 
they participated in last 
year’s campaign

• New! Employees can use a 
cause category filter to 
search for charities



Thank You/Donation Confirmation Page
• After an employee 

submits their donation 
online, a “Thank You” 
page will display and 
they will also be 
emailed a donation 
summary. 

• The “Thank You” page 
and email will both 
include a link for the 
donor to download and 
display/share an “I 
gave” badge, as well as 
information on how to 
“Become an NJECC 
Advocate” (more about 
this on the next slide).



Become an NJECC Advocate
• This is an opportunity for NJECC donors to 

opt-in to participate in promoting the 
NJECC. 

• Responses from this form will be used to 
help plan promotions for next year’s 
campaign.

• For example, should we create cause 
video’s next year similar to what we’ve 
done for 2021, we would reach out to 
donors who completed this form in the 
spring/summer 2022 to see if they would 
like to “be the face/voice” of the NJECC by 
sharing why they give, etc. 

• All donors who participate in the 2021 
NJECC will be presented the choice to 
become an NJECC advocate via a link 
included in the pledge confirmation they 
receive after submitting their pledge.



Use QR Codes to Promote Campaign

For agencies with employees in the field 
who don’t have easy access to a computer, 
we’ve created a QR code. When scanned 
using their phone or tablet, the QR code 
will take employees to the NJECC donation 
website where they can make their 
donation.



Use QR Codes to Promote Campaign

We have created a version of the 
campaign flyer and editable flyer with the 
QR code for you to share, along with 
donor instructions on how to scan and use 
the QR code. You are also welcome to use 
the QR code image on any other campaign 
materials you use to promote the 
campaign. The QR codes and flyers with 
the QR code can be found in the 
coordinator promotional toolkit folder.



THANK YOU!

“We can’t help everyone, but everyone can help someone.” 

– Dr. Loretta Scott

For serving!

For your support and enthusiasm!

For inspiring others!

Being here today!!
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